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Find more information and resources on ourCentre 
https://ourcentre.com.au



Association Marketing
Main Activities
 Village Cinemas Advertising
 Metro Trains

Support Activities
 Social Media
 Engagement Videos
 Media Stable
 Foreign Language Social Media

Additional Activities
 Little Athletics Program in Schools (LAPS) Funding
 Registration Packs (SUBWAY)
 EDMs, Social Media, Livestreaming, Merchandise etc.

Find more information and resources on ourCentre 
https://ourcentre.com.au



Top 15 Centre Marketing Activities
• 33 Centres achieved a larger membership base in 2018-19 then the previous year.

Chelsea, Caulfield, Brighton, Seymour, Lavington/Jindera, Kyneton, Echuca/Moama, Benalla, 
Albury, Kilmore & District, Hume, Warragul, Sale, Orbost, Cranbourne, Corner Inlet, Berwick, 
Collingwood, Woodend, Gisborne, Altona, Warrnambool, Swan Hill, Portland, Kerang, 
Horsham, Edenhope, Colac, Westernport, Springvale, Seaford, Oakleigh, Dandenong.

• These Centres provided us with their marketing activities

• We compiled them in a list and ranked them

Find more information and resources on ourCentre 
https://ourcentre.com.au



#15 – Instagram Page
• Kids 13+
• Highly engaging platform
• High quality images

Find more information and resources on ourCentre 
https://ourcentre.com.au

27%



#14 – Community Notice Boards

Find more information and resources on ourCentre 
https://ourcentre.com.au

33%

• Platform to share information.

• Local area marketing.

• High volume of foot traffic.

• Make your flyer stand out from 
the rest.

• Online community notice boards 
(Facebook Group).



#13 – Other Sporting Clubs

Find more information and resources on ourCentre 
https://ourcentre.com.au

33%

• Promote through other sports the 
may not operate during the 
Summer months.

• Committee members that also sit 
on others sports committees.

• Kids enjoy playing sports with 
their friends.



#12 – Flyer Drop

Find more information and resources on ourCentre 
https://ourcentre.com.au

33%

• Able to specifically target 
people within your local 
community.

• Low cost promotion, that you 
can do yourself.

• Little Athletics Victoria has A5 
flyers for Centres to use if you 
don’t have your own (Artwork & 
Physical).

https://ourcentre.com.au/centre-resource-guide/centre-management/communications-and-
marketing/association-marketing/media-kits/

https://ourcentre.com.au/centre-resource-guide/centre-management/communications-and-marketing/association-marketing/media-kits/


#11 – Sign Posted on Clubrooms

Find more information and resources on ourCentre 
https://ourcentre.com.au

40%

• Capture people that visit your 
Centre when Little Athletics 
events aren’t on.

• Details: Full Centre name; key 
contacts; key dates; Centre 
website; open hours; training 
times etc.



#10 – Real Estate Board
• Low cost.

• LAVic has artwork if you can’t create your 
own.

• Ability to place in high vehicle traffic 
areas.

• Tell people where you are and what you 
do.

Find more information and resources on ourCentre 
https://ourcentre.com.au

47%



Special Mentions
31st – Email Auto-Response with key 
information
30th – Centre Player Sponsors
29th – Sponsor Promotion
28th – Local Show Stall
27th – Electronic Board on main road
26th – Promotion through your local 
SUBWAY Restaurant

Find more information and resources on ourCentre 
https://ourcentre.com.au



#9 – Social Media Advertising

Find more information and resources on ourCentre 
https://ourcentre.com.au

47%

• Go to where your ‘customers’ are. (they’re on Facebook!)

• Specifically target people based on key characteristics: age, gender, 
whether they have kids etc.

• Target your local area using a radius of your venue.



#8 – Local Newspaper Article

Find more information and resources on ourCentre 
https://ourcentre.com.au

60%

• Star Weekly and Leader Community 
News.

• Looking for stories.

• We have a media release template on 
ourCentre.

• Research journalists that report on local 
sports. Reach out? Email, Twitter etc.



#7 – Previous Season Members

Find more information and resources on ourCentre 
https://ourcentre.com.au

80%

• We roughly retain around 60% of our 
members each year.

• LAVic sends emails, text messages, 
TeamApp notifications to members from 
the previous two-seasons.

• Old fashioned letter drop?

• Call / Email members directly?



#6 – Flyers / Posters / Signage

Find more information and resources on ourCentre 
https://ourcentre.com.au

80%

• Create your own branded material.

• Think of a consistent message that is 
applied across all material.

• Put these materials everywhere: sponsors, 
community boards, schools, mailboxes 
etc.



Special Mentions
25th – Cinema Advertising
24th – School Athletics Carnivals
23rd – Word of Mouth
22nd – Physical School Program
21st - Merchandise

Find more information and resources on ourCentre 
https://ourcentre.com.au



#5 – Local School Newsletter

Find more information and resources on ourCentre 
https://ourcentre.com.au

87%

• Do you have a committee member or a 
member of your Centre who 
teaches/works at a local school?

• Centre branded material in the digital 
newsletter.

• Provide material to the school in the 
exact format they require (digital image, 
photo, text etc.)



#4 – Post Regularly to Social Media
List of Content Formats –
• How-to’s
• Charts/Graphs
• Email Newsletters
• Giveaways
• FAQs
• Q&A Session
• Webinar
• Guides
• “Day in the Life of” Post
• Podcasts

Find more information and resources on ourCentre 
https://ourcentre.com.au

87%

• Infographics
• Interview
• Meme
• Vlog
• Video
• Surveys
• Much, much more



Special Mentions
20th – Promotion through local Coles Store
19th – Media Releases
18th – Shopping Centre Promotion
17th – Local Radio Stations
16th – Google Business Listing

Find more information and resources on ourCentre 
https://ourcentre.com.au



#3 – Come & Try Day(s)

Find more information and resources on ourCentre 
https://ourcentre.com.au

93%

• Host a Come & Try Day for new members.

• Clearly identify these days from new 
members to give a clear focus.

• Focus on short, sharp drills.

• Ensure opportunities for parents – use it as 
a time to teach them about how to 
officiate events.



#2 – Key Details on Digital Platforms
• Ensure key details on your digital 

platforms are up-to-date.

• Search your Centre on Google and 
look at everything that comes up. 
You’ll be surprised at the different 
websites that are showing your 
Centre’s details.

• Don’t turn potential members away 
before being able to get in contact.

Find more information and resources on ourCentre 
https://ourcentre.com.au

93%



#1 – Facebook Page
• Facebook is the largest social network on 

the planet.

• Pages vs Groups (or both…)

• Service to pass on information

• Organic Reach

Find more information and resources on ourCentre 
https://ourcentre.com.au

100%



Little Athletics in Primary Schools 
(LAPS)

Taylah Perry

Find more information and resources on ourCentre 
https://ourcentre.com.au

http://www.lavic.com.au/Education-Training/Schools

http://www.lavic.com.au/Education-Training/Schools


Any Questions?
Thanks

Find more information and resources on ourCentre 
https://ourcentre.com.au
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